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Vision & Mission

To inform and educate consumers about integrative 
medicine and the healing power of nature and 
empower them to live healthier lifestyles that 
include mind, body and spirit

To influence a paradigm shift in our culture, where 
patients and physicians all over the world embrace 

Vision

�
Mission
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patients and physicians all over the world embrace 
the power of integrative medicine and apply it to 
their practices

Mission



Weil Lifestyle, LLC Goals

To be the leading resource for health care educatio n, information, 
products, services and philanthropic contributions based on  the 
principles of integrative medicine

• To provide consumers with a range of best-in-class products and services to 
enhance their health and well-being and help them live a lifestyle guided by the 
philosophy of integrative medicine.

“I couldn’t find many of 
the products I 
recommended so, I 
decided to create them 
myself.  I founded Weil 
Lifestyle to do just that 
but, also with the  
complimentary and 
primary goal of creating a 
sustainable funding 
mechanism for the Weil 
Foundation.”
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• To support integrative medicine by funding the training of physicians and 
other practitioners, public education, research, innovations in patient care, and 
policy reform through the Weil Foundation, a not-for-profit, independent 501(c)(3) 
organization, founded by Andrew Weil, M.D. 



BRAND

CREDIBILITY/EXPERTISE
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WEIL Brand Platform
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Consumer Message

�Own Your      

Nutrition

Stress 
Management

Personal 
Care

Fitness / 
Exercise

Healthy 
Home
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�Own Your      
Health�

Absence 
of Illness

Exercise

Emotional
Well-Being

Treatment of 
Illness

Prevention 
of Illness



Built around the Trusted WEIL Brand
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Andrew Weil, M.D.
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The Trusted WEIL Brand (continued)

• Columnist for TIME magazine
• Frequent guest on Larry King Live (called “America’s 

Doctor”) Oprah, The Today Show, and CNN
• Consistently featured in USA Today, New York Times, 

and other leading news publications

Andrew Weil, M.D., is known and respected by 
national media and is seen as the expert resource 
for health and well-being
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and other leading news publications
• Named one of the 100 Most Influential People in the 

World by TIME magazine in April 2005
• Featured on cover of TIME magazine twice - October 

2005 and May 1997
• Keynote speaker for prestigious seminars throughout 

the world
• Editorial Director of DrWeil.com



New York Times Bestselling Author

National Bestselling Books

– Five consecutive New York Times #1 bestsellers with over ten million books in print
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Dr. Weil’s new book,
Why Our Health Matters: 
A Vision of Medicine that 
can Transform Our Future
September 2009



Andrew Weil, M.D. - In the News
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Visionaries

TIME 

August 2007



THE WEIL FOUNDATION
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The WEIL Foundation
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The WEIL Foundation Recipients

Grants have been made to university programs and te aching 
hospitals, in addition to a national botanical orga nization. 

The Arizona Center for Integrative Medicine at the University of Arizona Health 
Sciences Center

The Consortium of Academic Centers for Integrative Medicine

The Maine Medical Center Family Practice Residency Program 
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The Oregon Health and Science University Family Medicine Residency 
Program

The American Botanical Council 

University of New Mexico Health Sciences Center, Section of Integrative 
Medicine

Columbia University, Rosenthal Center for Complementary and Alternative 
Medicine



DrWeil.com
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Market

“Health and Medicine” Booming on the Web
• Consumers want to be involved in their own health care
• 113 million adults sought online health information in 2006
• 32% of all web users buy health-related products

Huge Growth in Integrative Medicine
• Dissatisfaction with traditional medicine
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• Dissatisfaction with traditional medicine
• Substantial growth in Americans seeking alternative medicine 

(JAMA)
• 42% of Americans have used alternative therapies (JAMA)
• Spending (alternative services and remedies) exceeded $54 

billion in 2006

Eighty percent of American internet users, or some 113 million adults, have searched for information on at least one of seventeen health topics.
-the Pew Internet Project titled "Online Health Search 2006":

48% of health seekers have looked for information about alternative or
experimental treatments or medicines.
-the Pew Internet Project titled "Online Health Search 2006":
Nearly 70 percent of Americans turn to alternative forms of medicine - from acupuncture to tai chi and guided imagery - to cure their ills when regular medicine has failed.

-www.stanford.edu



DrWeil.com Statistics

DrWeil.com site statistics:

Size: 7,000+ page Web site

Traffic: 3 million page views per month
Over 1.7 million site visits per month
“One of the most visited health websites on the net” - Alexa
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“One of the most visited health websites on the net” - Alexa

Email DB: 15 million opt-in e-bulletins delivered per month
Daily Tips, Weekly Bulletins, Weekend Editions, Daily Recipes

Community: Active community with 3,000 messages posted per month



DrWeil.com Audience

Demographics
– Women (69%)
– Primarily 34-57 years old (51%)
– Primarily married (75%)
– Highly educated:  75% Degreed, 33% Advanced Degrees
– $100,000+ household income (41%)
– Primarily live in large metro areas on the West and East coasts
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Psychographics
– Primary health decision maker for herself and loved ones
– She buys with her heart as well as her head
– She thrives on information
– She’s well networked and will proselytize her beliefs
– She is willing to pay a premium price for a product she can feel 

good about buying
– She sees our product through a larger world perspective –

it’s important for her to understand our mission



Award-winning Web site and the leading online resou rce for 
healthy living based on the philosophy of integrati ve medicine

. Dr. Weil’s philosophies and recommendations on  
a variety of health, healing, and lifestyle topics

. Latest news and information in the field of 
integrative medicine

. Popular “Ask Dr. Weil” Q&A feature

DrWeil.com
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.

"One of the first and most popular 
sites catering to those with an interest 
in holistic health and herbal medicine.”

-- USA Today

“Ask Dr. Weil is an interactive health 
center where his fans can get answers 
to questions about everything from 
diets and snoring to cancer and HIV."

--Yahoo! Internet Life

“As editorial director of this site, Weil 
offers the Best Alternative Health 
Information, and the Self-Help 
department stands out.”

-- Brill’s Content



Weil Online Products and Services

Dr. Weil’s Vitamin Advisor ®
Online service provides consumers with customized vitamin and 
supplement recommendations prioritized according to the 
individual’s health concerns and based upon their age, gender, 
medical history, diet, and lifestyle

Products formulated on Dr. Weil’s recommendations are 
available in personalized Vitamin Advisor ® Complete Program daily 
dose packets
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Dr. Weil’s Optimum Health Plan
Based on Dr. Weil’s 8 Weeks to Optimum Health, the Plan is a 
customized, interactive program designed to help individuals 
incorporate Dr. Weil’s philosophy into all aspects of life – body, 
mind, and spirit

Licensee:  Waterfront Media, Inc. - Provides leading internet 
publishing services to consumers to create online personal 
growth programs. Waterfront Media markets, develops, and 
distributes Dr. Weil’s My Optimum Health Plan



Weil Online Products and Services 
(continued)

DrWeilonHealthyAging.com with Andrew Weil, M.D.
The companion Web site to Dr. Weil’s ground-breaking New York Times
bestselling book, Healthy Aging: A Lifelong Guide to Your Physical and Spiritual 
Well-Being.

Consumers find the support, information, and tools they need to begin their 
personal journey to graceful aging through DrWeilonHealthyAging.com

Some of the many elements to this in-depth resource for Dr. Weil on 
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Healthy Aging:

– More than 200 anti-inflammatory recipes – a new one added each week 
– Over 80 exclusive videos featuring Dr. Weil and healthy living experts
– Step-by-step guides for a healthy kitchen makeover
– Health, fitness and nutrition advice from over 30 Dr. Weil-approved experts 
– Online version of the current issue of Dr. Weil’s Self Healing newsletter
– Weekly “Healthy How-To” checklists 
– Condition-specific exercise guides
– Weekly Focus e-Newsletter
– Active Healthy Aging Community Forum



PRODUCTS
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Dr. Weil works 
side-by-side 

with each licensee 
to develop, 

select, and approve 
distinctive products 

with verifiable health 

Dr. Weil Retail Brands

• Weil Nutritional Supplements

• Weil Juvenon

• Dr. Andrew Weil for Origins

• Weil for Tea

• Lucini Italia Organics

21

with verifiable health 
claims that are 
consistent with 
his philosophies 

and the precepts of 
integrative medicine. 

• Weil for Vital Choice

• Weil Baby™

• Weil by Vita Foods

• Orthaheel™

Dr. Weil donates all of his after-tax profits from royalties from sales of Weil Lifestyle, LLC, 
products to the Weil Foundation.



Weil Retail Products

Providing consumers who are interested in following Dr. Weil’s recommendations with 
quality products and services to enhance their health and well-being and to help them 
live a life guided by the philosophy of integrative medicine 

Weil Nutritional Supplements
A premier line of vitamins, minerals, herbs and condition-specific formulas personally designed        

and approved by Dr. Weil

– Based on strict scientific research and formulated in a state-of-the-art facility using the 
highest possible quality control procedures

– Each supplement is meticulously tested for purity and potency to ensure that constituents 
and doses are correct 

Weil Nutritional Supplements
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and doses are correct 

– Products are free of preservatives, artificial colors or flavorings and non-essential additives

– Currently in exclusive retail locations throughout the country

– U.S. and Canada launch, January 2005

Licensee:  IdeaSphere, Inc.

Weil Juvenon 
A patented composition of mitochondrial metabolites that has been shown in laboratory                        

experiments to help restore, preserve and maintain mitochondrial function as cells age 

Licensee: Juvenon Co-Brand

Weil Juvenon



Dr. Andrew Weil for Origins TM

In association with a worldwide leader in the cosme tics industry, Es tée Lauder

• Products launched in October 2005 throughout US and key global markets including the        
UK & Japan 

• Products feature highly effective proprietary blends of Hypsizygus ulmarius, cordyceps and 
reishi mushrooms, ginger, turmeric, holy basil and other natural ingredients that promote 
overall health and vibrant skin with potent anti-inflammatory properties.

Weil Retail Products

Winner of numerous industry awards including 
Cosmetic Executive Women 
Beauty Insider’s Choice Award –
Plantidote Mega-Mushroom Face Cream
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overall health and vibrant skin with potent anti-inflammatory properties.

Licensee:  Origins Natural Resources, one of the Estée Lauder Companies

“The mushroom could soon 
trump the apple as everyone's 

favorite cure-all if Origins 
has anything to say about it.”

– Woman’s Wear Daily

Beauty 
Editor’s 
Pick



In association with Japan’s foremost tea purveyor, ITO EN, Ltd.

• ITO EN, Japan’s foremost tea purveyor, has pioneered a unique production method to 

offer a variety of pure, unsweetened, ready to drink teas, including Sencha Shot and 

Oolong Shot.

DR. ANDREW WEIL FOR TEA

Weil Retail Products
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• Dr. Weil has been an outspoken advocate of tea for its restorative properties and health 
benefits. This unsweetened tea line maintains the integrity and essence of the whole 
leaf, its health-promoting constituents and its authentic tastes.

Licensee:  ITO EN, LTD.



Lucini Italia Organics

• Lucini Italia crafts organic, premium extra virgin olive oil, supporting small-scale 
sustainable olive growers. Dr. Weil has long been a proponent of the health benefits of 
organic foods in general and extra virgin olive oil in particular.

• The Lucini Italia Organics line also includes Tuscan Harvest™ Plum Tomatoes and  
Parmigiano Reggiano cheese. 

Licensee: Lucini Italia

Weil Retail Products
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Weil for Vital Choice

• VitalChoice.com offers sustainably harvested wild Alaska salmon and other natural and 
organic foods recommended by Dr. Weil for their superior quality and health benefits.  

• The founders of Vital Choice have decades of first hand experience as Alaska fishermen,  
and take great pride in sourcing the world’s finest wild seafood on behalf of their customers.

Licensee: Vital Choice Wild Seafood & Organics



Weil Retail Products

Weil Baby
Key Baby, LLC produces safe, sustainable baby feeding systems developed under the 
guidance of Dr. Weil and the precepts of integrative pediatrics. Key Baby utilizes proven 
technology and BPA-free materials to minimize health risks for children while at the same 
time reducing the carbon footprint of industry. The complete Dr. Andrew Weil Baby line is 
non-toxic and entirely made in the USA using revolutionary new materials. 

Licensee: Key Baby, LLC
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Weil by Vita Foods
A premier line of seafood entrees, seasonings and marinades combining the time tested 
quality of Vita foods with the expert guidance of Dr. Andrew Weil. Weil by Vita Foods offers 
the very best in healthy cuisine.

Licensee: Vita Food Products



Weil Retail Products

Orthaheel TM

In association with Vasyli, LLC, a market leader in  footwear and 
orthotics in Australia and the United Kingdom.

The OrthaheelTM Technology is incorporated into the best-selling line of Orthaheel 
sandals, slippers, removable orthotics, and athletic shoes, and reflects Dr. Weil’s  
philosophy of optimum health and well-being from head to toe.
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Licensee: Vasyli, LLC



WEIL LIFESTYLE, LLC
5141 N. 40th STREET

SUITE 300

PHOENIX, AZ 85018

602-952-0100

www.DrWeil.com

28

www.DrWeil.com


